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- Peter Drucker
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Marketing
Budget

Necessary ROI

20% 

15%

10%
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Marketing SHOULD be measuredCAN
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Conversion

Engagement

Interest

Awareness
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$1000 for 100k print ads 
in a magazine

$500 for 250k banner ads 
on a popular website

500 website visitors 500 website visitors

3% of the traffic converts 
providing 15 registrations

1% of the traffic converts 
providing 5 registrations
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Visitors

Conversion rate


